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For the attention of the Company
SUBJECT: 
Introduction of IUSVE – Istituto Universitario Salesiano Venezia and request for collaboration for an academic/project work placement

1. Who we are

The Istituto Universitatio Salesiano Venezia – IUSVE – has been recognised since 2005 as a University Institute (affiliated to the Faculty of Science of Education – FSE – of UPS of Rome).

IUSVE has activated:

a. Degree or first level  courses in:  

· Educational Psychology 

· Social Pedagogy – Social Educators

· Science and Techniques of Graphic and Multimedia Communication
b.  Specialised Degree courses in:
· Educational Psychology

· Clinical Psychology

· Governance of Social Welfare

· Creativity and Communication Design

· Web Marketing and Digital Communication
c.  University Master Courses of first and second level

2.  Introduction of the MSc course in Creativity and Communication Design
The Licenza/Laurea Magistrale (MSTC) course in Creativity and Design of Communication lasts 2 years and assumes the prior acquisition of a Bachelor’s Degree at first level.

The Learner Profile is substantiated by:

· specialized knowledge of managerial and organizational planning, functional to the definition of the business corporate image;

· ability to carry out tasks of responsibility, organization and management in the different levels and systems of advertising agencies and web agencies;

· creative skills for the conception and design of integrated communication events;

· skills and techniques necessary for the strategic planning of integrated strategic communication plans;

· organizational skills suitable for the realization of communicative products and promotional campaigns.

3.  Introduction of the MSc course in Web Marketing and Digital Communication
The Licenza/Laurea Magistrale (MSTC) course in Web Marketing and Digital Communication lasts 2 years and assumes the prior acquisition of a Bachelor’s Degree at first level.

The Learner Profile is substantiated by:

· knowledge of governance and responsibility in marketing communications, digital communication and web marketing;

· ability to combine the activities of design and business management through strategic planning initiatives of web marketing, digital communication and integrated communication campaigns;

· creative skills for the conception and design of web marketing, new communication, and unconventional marketing activities, and the optimization of websites;

· technical skills and techniques necessary for the strategic planning of integrated strategic communication plans;

· organizational skills appropriate to the realization of communicative products and promotional campaigns.

4.  What we ask

Our University requests that before graduating, the student undertakes 200 hours of an academic/project work internship in an external environment, in order to acquire the 8 credits necessary for graduation.  We would ask you for the willingness to accept 1 – 2 of our undergraduate students who intend to realize a Project Work tailored to the company/institution which receives them.

Requirements

The company/institution should have the following requirements:

· the presence of a communications and marketing office,

· focus on innovation and product quality,

· a desire to improve its image and visibility,

· a willingness to discuss and make information available, necessary for the realization of the Project Work;

· focus and commitment to acting ethically.

Ways to apply

The company/institution willing to provide this experience undertakes to:

· present its own vision, mission and the area or sector in which it would like to guide the Project Work to a panel of other institutions organized by IUSVE, or in another way to be agreed;

· collaborate with the Project Work of the University both in the analysis phase, providing data and institutional support, and in the final evaluation, to be expressed in a mark out of 30.

· sign an agreement with IUSVE for the realization of the Project work;

· to make available a minimum of 50 hours to a maximum of 100 hours in total for the academic Project Work, to be carried out in the company.

Expected result
A project, with reference to the actual context of the business/institution, in the area of integrated communication, of design and of marketing:

· on one or more objectives agreed with the company/institution;

· realized under the supervision of a University tutor and a Company tutor;

· putting into practice and contextualizing what has been learned during the MSc course.

Advantages
The businesses/institutions involved could:

· acquire specific knowledge and/or update existing expertise;

· get to know, and possibly avail themselves of, the graduates who have realized the Project Work.

· contribute their own know how and experience to the training of young graduates with a new way to access the world of work.

Thank you for your time and cooperation.









      Prof. Diotto Mariano










                 MSTC Course Director 


